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Abstract

The purpose of this study was to determine the strategy of developing sweet potato plants as an
additional alternative to family income. This type of research is a case study. While the analysis in
this study is: 1) EFAS analysis to determine and analyze external environmental factors are
opportunities and threats. 2) IFA analysis to identify and analyze environmental factors, namely
internal strengths and weaknesses. 3) SWOT analysis to determine the strength and use of
opportunities that can minimize weaknesses and threats. From the results of the SWOT analysis.
Opportunities for The Development of Yam, As an Alternative of Additional Income, processed
products include several: product promotion for export; development of derivative products;
marketing strategy. As an Alternative of Additional Income “ whose findings are alternative products
that are based on the SWOT analysis, namely yam flour, with attention to some of the following:
Product for export promotion (Kenyon and Fowler, 2000), Development of derivative products, Lipton
(2005), Wiggins, S. (2006), Marketing strategy Fred. R. David. (2004), Hunger, J. David, and
Wheelen, Thomas L. (2003).
Keywords: opportunities, development strategy, utilization of yam, diversification, the family
income
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INTRODUCTION
Yam plants native to Mexico and Central America,
these plants grow wild (Vaughan and Geissler 2009)
observed since the period before the arrival of Columbus
and later widely cultivated in Mexico and other countries
in Central America, but not intensively (Peter, 2008). In
Asia, sweet potato tubers were first planted in the
Philippines which were then brought to the eastern part
of Indonesia to be planted. Now sweet potatoes grow on
several islands in Indonesia as vegetables. The benefits
of sweet potatoes, tuber efficacious in smoothing the
skin, while tubers have medicinal properties and
indirectly fever can reduce pain due to hypertension (Adi
2008, Kheiry et al. 2013).
Yam is a very important plant for at least 60 million
rural poor producers, processors and consumers in
West Africa who provide many opportunities to reduce
poverty and feed the poor in regions (Aidoo et al. 2011,
IITA and EIARD 2013). This is no different from Ghana
where the crop is the most important food crop in terms
of the output value. It accounts for about 17 percent of
the agricultural gross domestic product and also plays a

key role in ensuring household food security (Kenyon
and Fowler 2000). Ghana is currently the main exporter
of sweet potatoes (36 percent of world exports) and
ranks second only to pineapples among non-traditional
exports of Ghana (Asante et al. 2008). Of the total
agricultural land cultivated (7,846,551hectare), cassava
cultivation reached 387,000 ha which is 4.9 percent, A
total of 5.96 million tons of sweet potato produced in
2010 which ranks second from cassava 13,504,000
million tons. The importance lies in the fact that these
foods serve as food security and crops. Fertilization
across forests, coastal savannas, forest transitions and
eco-paste ecological zone in Ghana.
Although Nigeria is the world’s largest sweet potato
producer with an annual production of 27 million tons,
which is about 65 percent of the world’s annual
production potential in the production of sweet potatoes
cannot yet be optimized. In fact, it has been observed
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that Yam production in Nigeria declined substantially
due to many factors, especially the cost of planting
materials and labor, each of which accounted for about
50 percent and 40 percent of the cost of production
(Nweke et al quoted in Okoro 2008).
Guinea yams (D. cayenensis - D. rotundata complex
species) are the main staple food in sub-Saharan Africa
primarily in the West African seat belt where food
security is a critical issue (Demuyakor et al. 2013, Fu et
al. 2011). West Africa is the most prominent region in the
world for sweet potato production and produces more
than 95 percent of its production worldwide (Demuyakor
et al. 2013). Plants produce underground tubers which
are a good source of carbohydrates, vitamins, and
minerals (Olajumoke et al. 2012). The tubers are eaten
boiled, crushed, baked or fried and can also be peeled,
dried and produced into wheat flour (Ayodeji et al. 2012,
Oluwole et al. 2013). In Benin, the fourth producing
country behind Nigeria, Ivory Coast and Ghana, total
annual sweet potato production are 2,366,000 tons and
egg consumption per capita per day is highest compared
to other countries (FAO 2011). Different species are
cultivated but D. cayenensis - D. rotundata complex is
the most important and represents more than 95 percent
of total output (Ersoy et al. 2017, Loko et al. 2013).
Despite the proven economic resilience, nutrition, food,
and crop culture, very little attention to pests and
diseases, its impact on production and control strategies
(Asante et al. 2008, Dansi et al. 2013, Korada et al.
2010). As a result, and as reported by producers, pests
and diseases in paddy fields and storage are still
spreading, tuber and tuber losses are high, many
cultivars are lost and new phenomena even emerge and
spread widely and uncontrollably (Loko et al. 2013). To
overcome biotic factors in crop production systems, the
development of Integrated Pest Management and
Disease Pest Management strategies is a necessity
(Pandey and Satpathy 2009, Tanzubil and Yakubu
1997, Waterfield and Zilberman 2012). For this, the
documentation of farmers’ knowledge and perceptions
of sweet potato pests and diseases and their traditional
management is a prerequisite (Midega et al. 2012). In
traditional farming, farmers have a lot of knowledge in
handling pests and diseases that are generally adapted
to their socioeconomic and environmental conditions
(Chanu et al. 2010, Sesay et al. 2013, Seses et al. 2012)
A study by Kibwage et al. (2009) on livelihood
diversification strategies among small farmers in
Kenya’s southern Nyanza region shows that sweet
potatoes are one of the most important crops that help
food security in the area. However, soils under sweet
potatoes and other food crops have declined over time
as most farmers switched to tobacco growth which is
considered to have a ready market and a clear market
price set by tobacco companies compared to other
agricultural products whose market structure is not
under that stand by the peasants.
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Lipton (2005) argues that agricultural growth should
reduce poverty through agriculture; agricultural growth
resulted in an increase in demand for unskilled labor,
creating employment and tending to raise rural wages;
produce back to the ground, the assets that some poor
people have when they have few other assets than their
labor; and tend to suppress the price of the product,
including food, for the great benefit of the majority of the
poor who must buy staple food. Wiggins (2006) argues
that historical records have shown that no country (a
city-state like Hong Kong and Singapore are liberated)
has seen rapid economic growth without substantial
agricultural growth. In many cases, increased
agricultural output has preceded major manufacturing
expansions. This will be the case for England in the 17th
and 18th centuries, as well as many recent East Asian
growth stars, such as China, South Korea, Indonesia,
and Taiwan. The evidence suggests that agricultural
growth has benefited millions of people through higher
incomes and cheaper food, and by generating intensive
development patterns of development and benefiting
rural and urban areas. An increase in agricultural output
due to land increases and labor productivity makes food
cheaper in favor of the rural and urban poor who spend
most of their income on food.
Strategy concept has been developing for the last 30
years. David (2004), strategic management is an art and
science decision on cross-functional “implementation
and evaluation”, which is used as an action guide for
Human Research functions, financial marketing,
production, etc. so that the organization can achieve it
while (Hunger and Wheelen 2003), Strategic
Management is: “A series of managerial decisions and
actions that determine the performance of companies
over the long term”.

Strategic Options
Strategy management experts generally agree that
this type of approach as an instrument for assessing the
various factors that must be taken into account by the
organization in conducting strategic analysis is generally
conducted a SWOT analysis. (Kotler and Armstrong
2012: 28) Explains that the projects should be
conducted after the specified objectives and strategic
goals. A strategy is a plan that is engineered to
accomplish a mission. That mission must be planned
within the parameters of strength (S, strength) and
weakness (W, weakness) of the organization,
opportunities (O, opportunities) and threats (T, threats)
in the environment (Kotler and Armstrong 2012: 28).
SWOT / TOWS matrix is a machine tool that helps
managers develop four types of strategies, the matrix is
considered able to clearly describe how external
opportunities and threats faced by the organization must
be adapted to its strengths and weaknesses. This matrix
can produce four possible strategic alternatives, as in
the diagram swot (see Fig. 1).
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Fig. 1. Basic Model of Strategic Management Process

Fig. 2. Conceptual Framework

Conceptual Framework
Referring to the study of strategic management
theory, the internal environment consists of strengths
and weaknesses and the external environment consists
of opportunities and threats. Internal and external factors
have been obtained during the last calculation of
weights, ratings, and scores. Calculations are specified

in IFAS and EFAS analysis. Preparation of IFAS and
EFAS in a matrix called SWOT analysis. The SWOT
analysis was used to obtain alternative use strategies for
the development of yams as an additional alternative
income family in Wringinanom Gresik.
By systematic research framework model concept is
presented in Fig. 2.
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Source: Kusnadi (1999)

Fig. 3. Study Design

MATERIALS AND METHODS
Research Design
Kotler and Armstrong (2012: 28) say that marketing
is the process by which the company creates value for
customers and builds strong relationships with
customers to get value from customers in return.
(Kalakota and Robinson 2001) state that Customer
Relationship Management is an integration of
coordinated sales, marketing and service strategies.
Kotler and Keller (2009: 342) explain that brand equity is
a set of brand assets and liabilities associated with the
marks, names, and symbols that add or subtract the
value provided by the goods or services to the company
or customer.
Advantages include a case study approach to
research may better answer why the situation occurred
and researchers expected to find relationships that were
not expected.
Research Approaches
This study used a qualitative approach that is more
focused on efforts to decomposition and the inference is
holistic with a series of data/facts and generalizations on
the ground in accordance with the focus of the research
problem, using a monolithic approach to research. In
reality, the stages of this study consisted of two major
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phases, namely: (1) the exploration phase, and (2) the
development stage. In detail, these stages can be
described as follows.
Exploration phase
This exploration phase is the stage in order to find
the products processed yam which has a characteristic
that has the potential to be developed into additional
alternative products Wringinanom family income in the
district of Gresik. In this exploratory study conducted: (1)
determine the type of products processed yam; (2)
analyze the need for products processed yam; (3)
develop a draft model of development. In this
exploratory study will produce a processed yam product
that will be developed as an additional alternative
product family income.
Stage development
At this stage of the model development will be carried
out the validation and testing of processed yam product
development model as an additional alternative product
family income with the steps: 1) improvement of the draft
model of development; 2) test the expert with the
involvement of expert strategic management; 3)
improved models based on expert input; 4) validation
and field testing with farmers and sellers yam through
focus group discussion (FGD); and 5) the finalization of
the development model. The end product of this
research is in the form of processed yam product
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Table 1. SWOT matrix
IFAS
EFAS

Strength (S)
Factors Internal Strength

Opportunities(O) Strategy SO
External factors Create a strategy to use its
Opportunities
strength to take advantage
of opportunities
Threats
Strategy ST
Factors External Create a strategy use its
Threats
strength to overcome the
threat
Source: Rangkuti (2006)

Weakness (W)
Factors Internal
Weaknesses
Strategy WO
Create strategies that
minimize weaknesses to
exploit opportunities
Strategy WT
Create strategies that
minimize the weaknesses
to avoid threats

the two villages were the biggest sweet potato producers
in Wringinanom district.

Sources: Researchers are given the data on seed yam

Fig. 4. Interview

Type of Data
This study uses two types of data, Primary data is
data obtained directly from the farmers or the seller yam.
And Secondary Data, the data obtained through
documentation study by studying the writings through
books, the Internet, and research results related to this
research.
Method of Collecting Data
Interviews, which do question and answer directly to
the parties concerned, namely yam farmers and sellers
as well as the surrounding community, as in Figs. 4 and
5.
Methods and Techniques of Data Analysis
Analysis of the data in this study conducted by
SWOT analysis. This analysis aims to determine the
potential strengths, weaknesses that are owned by
farmers and sellers of yam in Sub Wringinanom Gresik,
and the opportunities and threats by external factors that
can not be controlled by the farmer and seller of yam in
Wringinanom Gresik. From the combination of strengths
and weaknesses with opportunities and threats obtained
a SWOT matrix diagram (see Table 1).
RESULTS AND DISCUSSION

Sources: Investigators were interviewing with yam farmers

Fig. 5. Investigation

development model as an alternative product family
income supplements.

Population and Sample
The population in the study were yam farmers in
Wringinanom district, while the samples in this study
were yam farmers in the weak Pasinan village and yam
farmers in Tanjung Wates village. The reason the
researchers took samples to the two villages was that

Potential District of Wringinanom
Wringinanom layout positioned for access to a close
after passing Driyorejo Surabaya. Directly adjacent to
the Sidoarjo district on the south side and Mojokerto on
the west side, making Wringinanom could not escape
from industrialization. The indication of acres of
farmland, stand factories large industrial representation.
From year to year, there are more and narrow the
agricultural land. Want to ask any industrial
commodities, in Wringinanom available. Start the steel
plant, ceramics factories, paper mills following a power
plan, everything is magnificent stand. Throughout the
industry could go hand in hand with the local community
dynamics and agrarian culture exists, so far so good.
Even if there is a small ripple dispute would have to be
communicated wisely so that residents remain to protect
industrialization and agriculture can remain in
production.

565

EurAsian Journal of BioSciences 13: 561-570 (2019)

Alternative Products Processed Jicama (Yam
Chips)
Yam has a distinctive flavor with high water content.
In addition to the sweet taste, Yam also able to provide
a fresh taste when eaten. Yam harvest is currently only
consumed as fresh fruit, salad, and pickles. Utilization of
this kind has several drawbacks including the durability
of fresh yam is not long (± 5 days), marketing cannot
spread widely, and the sale value so low that profits too
low. To increase the selling fruit yam can be done with
fruit processing yam into chips. The chips are sliced
fruits or tubers are fried until dry and crisp. The chips
have a low water content so it can be stored longer.
Therefore a smart idea is needed that yams can be
processed into more varied products that have a higher
economic selling value, and sweet potatoes are
expected to meet market demand. In addition to being
processed into chips, there are several advantages,
including 1. yam chips; 2. The nutritional content is not
lost (still healthy); 3. Taste and aroma according to the
original ingredients; 4. Crisp; 5. There are no
preservatives or chemicals; 6. No need for artificial flavor
enhancers; 7. Foods that have high nutritional and fiber
values.
When viewed from the side of an economic
advantage by reference to the efforts of other fruit chips,
such as chips pondoh, then this business will be a quick
return on investment (± 6 months). Pondoh that costs
only 3,000 IDR per kilogram, when it has been
processed into chips price could increase to 80,000 IDR
per kilogram. Likewise, the same thing happened to
several other types of fruit such as fresh jackfruit that
cost 1,500 IDR per kilogram, when it has become chips
could reach 50,000 IDR per kilogram. Expected yam
chips are also increasing the high value of fresh fruit
price of 3,500 IDR per kilogram it becomes 90.000 IDR
per kilogram of chips.
Wheat Yam
Utilization of yam is still limited to foodstuffs and less
for the food industry. Yam limited shelf life is also an
obstacle in its processing. Storage of yam tubers is too
long causes fibrous, therefore it is necessary to preserve
yam in the form of flour has the advantage can be kept
longer, practical and smaller volume.
In the process of making flour browning process
often occur either enzymatically or non-enzymatic during
cutting and drying the tubers. One effort to prevent
browning that is, done by soaking the tuber pieces in a
certain time in a solution of sodium metabisulfite.
Yam processing into flour requires only simple
technology. The trick then washed yam peeled then cut
into thin or with a knife or other cutting tools. Chips then
dried in the sun or using a dryer with a maximum
temperature of 60 0 C for ± 5 hours and then milled.
Flour can put plastic bags or cans tightly closed jar 7
which can be retained within six months. In cutting the
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tubers, tissue destruction occurs material, resulting in
oxidation and may result in browning. To produce good
quality flour, shredded or sliced bulbs before drying or
dried soaked in a solution of sodium metabisulfite to
prevent browning on the materials. Best results obtained
from yam flour is by adding sodium metabisulfite
concentration of 3000 ppm with 15 minutes soaking
time..
Sodium metabisulphite is an additional ingredient
that is often used in food processing which serves as
bleach foodstuffs used to prevent damage due to the
enzymatic browning reaction and work as antioxidants.
Its use in food processing to prevent the browning
process and to maintain the color of the material to keep
it interesting. Maximum use is 2000-3000 ppm.

Utilization Development Strategy Yam as an
Alternative Family Income Supplement in District
Wringinanom Gresik
SWOT Analysis formulate an alternative strategy that
aims to establish the relative attractiveness of the of
varying strategies that have been and to determine
which strategy is considered the best to be
implemented. SWOT matrix will be obtained from four
different strategies as shown in Table matrix, it is useful
to describe clearly the strengths and weaknesses of the
adapted to the opportunities and threats faced in
developing alternative products processed yam in
Wringinanom Gresik (see Table 2).
As for alternative strategies yam flour through a
SWOT analysis is as shown in Table 3.
SWOT analysis of both alternatives manufacture of
processed yam, then that becomes an alternative
strategy is yam flour processed product. It is based on a
strategy SO and WO better strategy and more likely and
certainly in terms of economic (profit) is more profitable.
Discussion Alternative Products Processed
In this section, we will discuss alternatives been
refined products, namely yam flour. In the SWOT
analysis, there are some things that need to be
underlined, namely: promotion of products for export;
The development of derivative products; Marketing
strategy. For the above-mentioned items are the subject
of which will be discussed in more depth with studies
based theory-relevant theory.
Promotional Products For Export
Promotion is a means of communication and delivery
of messages is done either by companies or
intermediaries with the purpose of providing information
about the product, price, and place. That information
informs, persuade, remind consumers, intermediaries or
a combination of both. In the promotion, there are some
elements that support the operations of a campaign
which is called the promotion mix.
Yam flour export success will be even greater if the
product had been tested in the local market for many
years. Consumers who use the product are satisfied with
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Table 2. Alternative strategies chips Jicama Through SWOT Analysis
Internal factors

External factors
Opportunities (O)
1. A high economic value
2. The government’s call to introduce local
products to tourists
3. The development of special interest tourism
(culinary)
4. The use of modern technology for product
development
Threats (T)
1. Number of Competitors
2. Food products from other regions
Source: Data processed

Strength (S)
1. Do not burn;
2. The content of nutrients are not lost (still healthy);
3. Flavor, and aroma corresponding original material;
4. Crisp ;
5. No need preservatives or chemicals;
6. No need artificial flavor enhancer;
7. Foods that have no nutritional value and high in
fiber.

SO strategy
WO strategy
1. Increase promotion of local products
1. Raise awareness of local products
2. Maintain and improve the quality of local products 2. Implement quality control of local products

ST strategy
1. Developing / cooperating with local produce
outlets
2. Enhance and maintain the image, product quality

Table 3. Alternative strategies Jicama Flour Through SWOT Analysis
Internal factors

External factors
Opportunities (O)
1. Export opportunities
2. The use of modern technology for product
development
3. Providing a high economic value
Threats (T)
1. Number of Competitors

Weaknesses (W)
1. Vacuum tool is still expensive
2. Reduced the number of producers of local
products
3. The flavors were inconsistent
4. Hygiene and Sanitation

WT strategy
1. Improve and Maintain consistency taste local
products
2. Increase the supply of local products

Strength (S)
1. Is the raw material of various food products,
beauty and health;
2. Durable;
SO strategy
1. Increase promotion of products for export
2. Developing products

Weaknesses (W)
1. Still to be processed

ST strategy
1. Developing / cooperating with local produce
outlets
2. Enhance and maintain the image, product quality

WT strategy
1. Improve product offerings

the products and services provided. The key is to
understand the true employer has knowledge and ‘skill
product’. Product knowledge is very important in
exports. If we do not really understand the product, and
then offers the trader / prospective buyers abroad
certainly made a bad reputation yam flour businessman
in front of them.
The second thing that is very important is the issue
of product quality. Before offering a product, the
entrepreneur must be confident about the quality of the
products produced. Businessman yam flour must also
know, the estimated world market prices for similar
products. And entrepreneurs to know why the price of its
products cheaper or more expensive. Furthermore, also
prepare carefully on how to send our products to the
export market. Do a little research by contacting the
cargo, forwarder, to discuss how the delivery and of
course the cost of delivery. Availability and production
capacity would be of particular note. If indeed the
product volumes are still limited, explain what they are.
Of course, later can open up new opportunities if
consumers really believe in the product.
Employers yam flour can do simple research using
the internet. Go to google trends for example, then enter
a name for yam flour products. There we can see some
important data such as how big the market and the state
estimates which many are looking for such products.

WO strategy
1. Developing poduk derivatives

Derivative Product Development
Production can be interpreted as an attempt to create
or increase economic fed an object with the aim to meet
human needs. While the person, entity, or organization
that produces goods and services are called producers.
A simple example of the production activity is the
production of salted fish. In which the salted fish
production activities starts from fishing, fish drying,
salting fish, up to the transport and trade of fish. Another
example of production activities such as an accountant’s
job, the job of teachers, doctors, lawyers. The purpose
of production is to meet human needs in order to achieve
prosperity. Prosperity will be achieved if the consumer
purchasing power is high enough and the
goods/services needed enough to meet demand. In the
production process, there are things that must be
considered, including how the composition of the input
should be used? how the production process to allow for
maximum production rate? and how the composition of
the input should be used? how the production process
implemented for production costs as low as possible?
Input from the production process includes the factors of
production, where the division of factors of production
can be shown the following :
•
The original production factor is the factor of
production that can not be updated and readily available.
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rice fields in the villages of Sumengko, Pasinan,
and Lebanisuko. Besides the large yam fruit, it
tastes sweet. Not surprisingly, every type of fruit
tuber harvest is always abundant and easily
found
along
the
Legundi-Wringinanom
highway.the SWOT analysis of both alternatives
manufacture of processed yam, then that
becomes an alternative strategy is a product
processed yam flour. It is based on a strategy SO
and WO better strategy and more likely and
certainly in terms of economic (profit) is more
profitable.
2. Alternative development strategy there are some
refined products, namely:
1. Promotional products for export;
2. The development of derivative products;
3. The marketing strategy.
Fig. 6. Example of Yam Flour

•
Derivative
production
factors
is
the
incorporation of the original factors of production which
is the development of human culture and knowledge.
In this case as has been mentioned earlier that
products derived from yam flour can be beauty products,
health products, and food products (see Fig. 6).
Marketing Strategies
As an entrepreneur, it is important to introduce the
brand/product to the crowd. The more people you reach,
the more the sales figures that can be achieved.
Therefore, marketing is something that must be properly
addressed to one marketing. Even so, the most
essential thing that should entrepreneurs consider in
marketing entrepreneur in the first place is a good
marketing strategy. Do not waste the entire capital/funds
only for one path, but look at all opportunities that could
be exploited to achieve sales wider and farther.
CONCLUSION
Based on the results of the discussion a number of
conclusions as follows:
1. Wringinanom has appeal as well as industry and
agriculture. Wringinanom has one tourist spot
known as “Kedamean village”. Kedamean Village
is one of the tourism projects that the Gresik
government built as a center for selling various
flowers without having to go outside the city.
Kedamean Village is divided into three regions,
namely in Kedamean, Wringinanom Districts, and
in the Suko district. In this area not only has
selenium but also lots of flowers and other plants
such as Sansiviera, Purring, and Anthurium.
Kedamean Village has become the mascot of the
two communities in Wringinanom after Yam,
which is a fruit souvenir from the Wringinanom
sub-district. Yam Wringinanom was planted in
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SUGGESTION
On the variety of the above description, it can be
suggested the following:
1. Yam flour for product development in the
District Wringinanom Gresik regency is suggested that
businesses are always confident and optimistic that local
products have very bright prospects for development.
2. Development
of
yam
flour
products
Wringinanom can be done by using some alternative
strategies.
3. By taking advantage of opportunities so vast,
the local government as well Wringinanom District of
Gresik regency are expected to participate more
intensively to support the development of local products
Wringinanom District of Gresik.

HIGHLIGHT
Findings
The alternative to processed sweet potato flour
products is based on better and more likely SO and WO
strategies, but from the SWOT analysis there are
several things that need to be underlined, namely:
1. Promotional products for exports (Kenyon and
Fowler 2000)
2. Development of derivative products, Lipton
(2005), Wiggins, S. (2006)
3. Marketing strategy, Fred. R. David. (2004),
Hunger, J. David, and Wheelen, Thomas L.
(2003)
Implications
From previous research and theory, after conducting
research with a SWOT analysis, cassava flour products
can enter the global market through exports with good
planning, so that this activity truly provides additional
results for the family.
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Practical Implications
After conducting research in Wringin Anom village,
and the white one, it was known that the alternative
product chosen was processed cassava flour. to pay
attention to several things that need to be underlined
that:
1. Promotional products for export
2. Development of derivative products.
3. Marketing strategy.
Social Implications
By noting the results of research in Wringin Anom
village and weak white villages that the alternative
product is chosen was processed cassava flour, the
results of this study are expected to be applied in other
villages in Wringin Anom district, especially and in other
villages outside Gresik in generally.

Originality/Value
Based on the conceptual framework and results of
research Originality/value of this research is
“Opportunities For The Development Of Yam, As An
Alternative Of Additional Income” whose findings are
alternative products based on SWOT analysis, namely
sweet potato flour, taking into account the following:
1. Products for export promotion (Kenyon and
Fowler 2000).
2. Development of derivative products, Lipton
(2005), Wiggins, S. (2006).
3. Fred’s marketing strategy. R. David. (2004),
Hunger, J. David, and Wheelen, Thomas L.
(2003)
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